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BTEC Level 2 Tech award 
Creative Media Production
Exam Board: Edexcel

The Level 2 Creative Media Production BTEC is the
equivalent of 1 GCSE and acts as an introduction to
vocational learning.

This course gives students the opportunity to build and
develop analytical and practical media skills in order for
them to be successful in post-16 learning. 

Acting as a foundation course (for progression on to either A-levels or Level 3
BTEC courses), students will be taught a range of practical skills using
industry standard software and techniques. From digital print products,
through to web-design and video products, students will engage with media in
a practical hands-on way.

Alongside this practical approach, students will explore the academic theory
associated with the media including how texts might influence our behaviour,
and society as a whole.

Students will also be expected to explore existing media products and apply
their analytical skills to consider their production, influence and historical
contexts. This includes texts such as film, computer games, newspapers,
advertisements, television series and more.

This one year course is broken down into three distinct units. One unit will
explore how media texts work by detailing their production, whilst another unit
will teach students the skills to create products for themselves. The final unit
will allow students to utilise all of these new skills to create a product for
themselves.

There is not a conventional ‘exam’ for this course, however students will have
to complete Unit 3 in a supervised and controlled environment.

Who is the course for?
• Students who may be resitting some of their GCSE subjects.

• Students who are undertaking a three year Sixth Form route.

• Students who are looking for careers in advertising, journalism, social media
or entertainment media.

• Students interested in film, television and radio.

• Students who have a love of practical media: filming, photography,
computing.

Entry Requirements:

An interest in the media: film,
television, computer games,
social/online media. Computing skills
such as video editing and Photoshop
skills would be of benefit.

Other Course Information:

There are no course costs, however
students may wish to invest in their
own media equipment (cameras for
example) rather than borrowing from
the school.

Students must actively consume all
types of media (not just the texts that
interest them). They should watch a
range of films, television, news
reports and engage with computer
games, magazines, radio and social
networks on a regular basis.

Course Summary:

Unit 1:
Students will develop their
understanding of how media products
create meaning for their audiences by
examining existing products and
exploring media production techniques.

Unit 2:
Students will develop skills and
techniques in media production
processes by reworking existing media
products from one, or all, of the
following sectors: audio/moving image,
publishing and interactive design.

Unit 3:
Students will apply and develop their
planning and production skills and
techniques to create a media product
in response to a client brief audience
and theme.


